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Consona Connect 2010
October 12-15
MGM Grand Hotel

Las Vegas, NV

REGISTRATION
CHECKLIST

Got Questions?
Contact Conference Headquarters
(866) 229-3691

or

Connect@experient-inc.com

When mailing or faxing your registration, please be sure to
include the following:

Completed registration form u
Completed breakout sessions forms n

Full credit card info n

Separate form(s) for each attendee n

If you completed all the above, then you are ready to fax or mail your forms.

Address:

Consona Connect Registration
PO Box 4088

Frederick, MD 21705

Fax Number:
(301) 662-9411

You will receive an e-mail from email_confirm@devmail.expoexchange.com
once your registration has been processed.
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Conference Registration Form

Register at ConsonaConnect.com, or fax/mail these forms to Conference
Headquarters at (301) 694-5124, Attn.: Consona Connect 2010. Please fill
out a separate form for each attendee.

Date:

Company Name:

Attendee Name:

(As you want it to appear on name badge)

Title:

Address:

City, State, Zip:

Telephone:

Fax:

E-mail:

Product & Version:

Company Industry:

lam: __ User/Customer
____Sponsor

___ Partner
_ Guest

HOTEL RESERVATION INFORMATION*

A specially negotiated rate of $89 per night, plus applicable taxes, has
been pre-arranged with the MGM Grand Hotel. Rates based on single or
double occupancy.

Check-in Date: Check-out Date:
__ King 2 Queen Beds
___Smoking ___Non-smoking

Are you sharing a room with another conference attendee?
___ Yes ___No

Name of other attendee:

REGISTRATION FEES/PAYMENT INFORMATION

Registration Fee: $1095-$1495 S
Early Bird Fee (June 1-July 12) $1095
Standard Registration Fee (July 13- Sept. 9) $1295
Late Registration Fee (Sept. 9-Oct. 8) $1495

Discount Code: (Minus:) S
Amount to be charged: S

SELECT PAYMENT METHOD

___Visa __ MasterCard ____American Express

Credit Card Number:

Exp. Date:

Card Holder Name:

*Credit card information must be provided in order to create your hotel reservation.
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Please take a moment to complete the
following questions.

1. Would you allow Consona to post your company
name to our conference Website,
ConsonaConnect.com, as a conference attendee
after you complete your registration?

O Yes
O No

2. Areyou a first time attendee?

O Yes
O No

3. How did you learn about Consona Connect 20107
[J Conference Website

[ Expert/Customer Website
[ Consona Employee—Who?

O E-mail
] Previous User Conference
O Other

. What s the main reason you plan to attend Consona

Connect 2010?

. What would make this conference most valuable to

you?

. Are you and your company involved in any industry

associations? Associations are just another great
way to actively network. If yes, please list here:

. Do you have any dietary needs?

. Do you have any ADA needs?




DTR
Breakout Session
Form

CONSONA{l
)CONNECT

Please select one session per time slot. Your early selection helps us to plan for
seating and logistics; however you are not obligated to attend the selected
sessions — even if you change your mind on site. You can also choose to update
your selections at any time via the link in the e-mail confirmation you will receive
once your registration is processed.

Company Name:

Attendee Name:

SESSIONS ARE CODED AS:

100—Introductory: For application beginners with a basic knowledge of the
system.

200—Intermediate: For experienced customers who use the application
regularly and want to use the system more fully.

300—Advanced: For power business system users who desire highly technical
training.

FIN—Finance
IND SOL—Industry Solution
TECH—Technical

EXEC—EXxecutive Session
GEN—General
OPS—Operations
ROUND—RoundTable
RTT—Real Time Topic: you get to vote on this session topic!

WEDNESDAY, OCTOBER 13:

Session 1, 8:45-10:00 a.m.

__ FIN101 - Let Support Help Solve Your General Ledger Woes

__ GEN101-UPS Interface

__ OPS101-How Data is Processed and Flows Through TMM Production

Session 2, 10:30-11:45 a.m.

__ GEN 102 - Become Lean with Utilities in TMM
__ OPS 102 - Master Scheduling Roundtable
___ ROUND 102 - CorVu Roundtable

Session 3, 1:00-2:30 p.m.
EXEC 103 - Executive Session by Jeff Tognoni, CEO
GEN 103 - DTR Update & Product Roadmap

Session 4, 2:45-4:00 p.m.

__ OPS 104 - EDI Roundtable: EDI Tools Within TMM

__ RTT 204 - Real-Time Topic: Setting up Account Groups for Inventory Costing and Closing, How
Data Flows thru Accounting, Project Costing, MRP

__ TECH 104 - Peek Under the Covers at What Makes Your System Tick

THURSDAY, OCTOBER 14:

Session 5, 8:00-9:15 a.m.

____ GEN105 - Cloud Computing Premiere

__ INDSOL 105 - Advanced Reporting: Part 1
____OPS 105 - Preventive Maintenance Walkthrough
____ ROUND 205 - Customizations/ Customer Projects

Session 6, 9:30-10:45 a.m.

___ FIN 206 - Forecasting/Rough Cut Open Forum
____IND SOL 106 - Advanced Reporting: Part Il
____OPS 106 - Inventory Roundtable

Session 7, 11:15 a.m.-12:15 p.m.

____ EXEC107 - Executive Session by Jeff Tognoni, CEO

____ GEN 107 - Customer Panel

____IND SOL 207 - ABRA Demo and How it Integrates with TMM

__ OPS 207 - Taking the Guess Work Out of Master Scheduling Branch and Item Settings

Session 8, 1:30-3:00 p.m.

__ EXEC 108 - Executive Session by Thomas Millay, General Manager of Consona CRM
__ FIN 208 - Financial Roundtable

____ROUND 108 - Reporting Strategy Roundtable

____ TECH 208 - Progress OpenEdge 10 Overview

Session 9, 3:15-4:30 p.m.

___ GEN109-9.3 Features & Enhancements

____IND SOL 209 - Bar Coding and Pseudo Serialized Inventory

__ OPS 209 - Scheduling Roundtable: Scheduling Process for both Traditional and Master Scheduling

FRIDAY, OCTOBER 15:

Session10, 8:30-10:00 a.m.

____ EXEC 110 - Executive Session by Steve Bailey, CTO
____ GEN 210 - Certification and Document Management
___OPS 110 - Quote Manager Walkthrough

____ TECH310- System Admin: Advanced Topics

Session11, 10:30 a.m.-12:00 p.m.

_ GEN111-TMM 10.0 Feature Team
____OPS 311 - Analyzing BOMs and Shift Reports
____TECH 111 - Sever Virtualization Case Studies





